FROST ¢ SULLIVAN
BEST PRACTICES RECOGNITION

2017 EMEA ‘ |
Data Centre Cooling Solution N NN VertivT™

Product Leadership Award TR PRESS STATEMENT

Who is Frost & Sullivan?

Frost & Sullivan is a leading 56 year-old market research and consulting firm that tracks multiple industries including
Automotive, Healthcare, Information and Communication Technology, and more. Headquartered in Santa Clara,
California, Frost & Sullivan employs 1,800 analysts and has offices in over 40 countries.

What are the Best Practices Awards?

The Frost & Sullivan Best Practices Awards have identified exemplary achievements within a multitude of industries
and functional disciplines for the last 17 years. Frost & Sullivan conducts best practices research to properly identify
unrivaled innovation and leadership among companies, products, processes, and executives.

Receiving the Frost & Sullivan Product Leadership Award is a compelling, third-party validation of a company's
growth strategy and execution. Vertiv’s Best Practices Award is a very strong indicator to employees, investors,
customers, and the public that Vertiv has superior products in the data centre cooling solution market.

Why Vertiv?

Vertiv continues to exert its leadership position in the data centre cooling
solution market by yet again proving its excellence in innovation and product ’

positioning, resulting in a positive customer impact. Frost & Sullivan’s w VE RTIV
independent analysis clearly shows that the company has firmly secured its

place as a front runner and as a product leader in the EMEA cooling industry.

Vertiv possesses the widest and most comprehensive range of data center cooling products in the EMEA region,
where each product is embedded with value added features and functionalities in its own unique fashion. Its strong
research & development culture along with its extensive intellectual property has enabled Vertiv to demonstrate
product differentiation, ultimately providing it with a unique edge in a highly competitive market.

With its commitment to customers and excellent product portfolio, Vertiv has earned the 2017 EMEA Product
Leadership Award in the data centre cooling solution market.
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What is Product Leadership?

Product Leadership Award recipients have a
comprehensive, high-quality product line
with an engaged customer base. Recipients
have achieved and maintained product
excellence through customer communication,
feedback, and pricing. Each awardee has
successfully parlayed their product into a
positive business impact, resulting in
increased market share.

Key Benchmarking Criteria

For the Product Leadership Award, Frost &
Sullivan evaluated two key factors —
Product Family Attributes and Business
Impact — according to the criteria identified
below.

Product Family Attributes

Criterion 1: Match to Needs
Criterion 2. Reliability and Quality
Criterion 3: Product/Service Value
Criterion 4: Positioning

Criterion 5: Design

Business Impact

Criterion 1. Financial Performance
Criterion 2: Customer Acquisition
Criterion 3: Operational Efficiency
Criterion 4. Growth Potential
Criterion 5: Human Capital
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Significance of the Award

To receive the Frost & Sullivan Product
Leadership Award, an organization must
strive to be best-in-class in three key
areas: understanding demand, nurturing
the brand, and differentiating from the
competition.

Ultimately, growth in any organization
depends upon customers purchasing from
a company, and then making the decision
to return. A comprehensive product, filled
with high-quality, value-driven options, is
the key to building an engaged customer
base.
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The 360-Degree Research Approach

Frost & Sullivan’s 360-degree research
methodology represents the analytical
rigor of our research process. It offers a
360-degree-view of industry challenges,
trends, and issues by integrating all 7 of
Frost & Sullivan's research methodologies.
Too often, companies make important
growth decisions based on a narrow
understanding of their environment,
leading to errors of both omission and
commission.

Successful growth strategies are founded
on a thorough understanding of market,
technical, economic, financial, customer,
best practices, and demographic analyses.

The integration of these research disciplines into the 360-degree research methodology
provides an evaluation platform for benchmarking industry players and for identifying

those performing at best-in-class levels.

Questions?
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https://www.linkedin.com/company-beta/10699418/?pathWildcard=10699418
https://www.youtube.com/user/EmersonNetworkPower
https://twitter.com/VertivCo_HQ
https://www.facebook.com/VertivCo/
https://plus.google.com/+VertivCo
https://www.vertivco.com/en-EMEA



